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(Open with me in a loud/public place)
Yo wassup! My name is Brandon Underwood and I’m here today to talk to all you moneymakers and money-spenders out there about why I’m poor and why Elon isn’t. Specifically, how well this (article comes on screen) article persuades people about me being poor and Elon being rich was inevitable in the end. But first, let’s head somewhere a little quieter.
(Cut to me in location 1)
There we go, now I can focus on why I’m poor.[image: ] First things first, let’s discuss the three methods of persuasion. Ethos, Pathos, and Logos.
(Overlay the image of the three)
Let’s start with Ethos. Ethos is all about experience. If you’re writing an article about dogs… Have you studied dogs for years? Do you have a degree in dog-ology? Things like that. It leads to people trusting you more because you actually know what you’re talking about. At least, you should.
Anyway, next up is Pathos. Pathos is all about invoking emotion. Those sad dog videos are sad for a reason. Because those dogs are sad, obviously! Oh, but also because it makes the audience feel like they need to go and get a dog. It uses emotion to persuade.
And lastly, Logos. This one’s for the logic side of things. Articles explaining why one thing leads to another which chains all the way to some outcome. Or articles that have reasonings and facts from their sources to back them up. These are all examples of Logos.
Now, my brain hurts from all this persuasion talk. So, let’s pass this over to the other me.
(Cut to me in location 2)
Thank you, other me.
Now that he’s explained what the three persuasive methods are, let’s apply one to our article about the rich being rich. I’ll be choosing logos for this article, starting with the logos of the section before the title. The author, Alvin Chang, talks about their bad purchase and how they figured it would be balanced out by a future good purchase. Logically, that makes sense. However, Chang then states this is untrue and the purchases we make won’t balance out so smoothly.
The next opportunity of logos was the use of the Yard-sale model. In the model, you win half the coin flips but the amount of money you have is less than what you started with. It goes on to show how this effect compounded over and over leads to one person with a large majority of the wealth. The next model is about how each time you lose money, you have less of an opportunity to make that money back. And each time you win, you have more opportunities to win more. By starting with that difference, it made it clearer that earlier wins make later losses matter less. 
After that section, a brief explanation of the start of the Yard-sale model is given, talking about the start of Econophysics. This section is mostly ethos, so I won’t touch on it.
Finally, he adds on the feature of taking a portion of everyone’s wealth and redistributing it. Which completely stopped the one rich person from emerging. This shows how a good tax system would make things fairer for everyone.
These are all of the examples of logos in the article. So, I will now hand it back to the other me.
(Cut to me in location 1)
Great, and now all of you money-spenders know how I ended up poor and how Elon didn’t. Because he won the first coin flip, he won all the money I had. Or something like that. I dunno.
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